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Abstract :      
 

 

      Knowledge economy is faced in 

nowadays by many challenges about 

its ability to confront the recent 

developments, especially if we know 

that it has become very difficult in 

the present time for organizations to 

achieve their goals and increase the 

efficiency of their performance by 

traditional methods, and knowledge 

management, because of its impact 

on the competitiveness and 

performance of organizations, is one 

of the main basis for them to achieve 

superiority and excellence. 

      This study aims to demonstrate 

the contribution of knowledge 

management through its modern 

tendencies in improving the 

performance of organizations, 

especially with these contemporary 

economic transitions. 

Key words: knowledge, knowledge 

management, performance, 

improvement of performance. 
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