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Abstract :

This research aims to
highlight the importance of a
service company's orientation
towards Relationship Marketing
to achieve success. As one of
the main concepts of the so-

called Holistic  Marketing,
Relationship Marketing
contributes effectively to a

company's continuity and growth
by building profitable and long-
term relationships with internal
and external customers. Hence,
this study clearly shows the
necessity of diffusing quality
culture that is based on trust and

commitment to achieve
Relationship Marketing
orientation.

Key  words:  Services
company, Relationship

Marketing, Culture of Quality,
Trust and Commitment.
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