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Abstract :      
 

 

From this study we want to 

clarify what they can achieve the 

information systems in financial 

companies and banks especially 

in a digital economy 

characterized by the competitive 

superiority .Especially with the 

encouragement of the Algerian 

government for foreign 

investment to enter the banking. 
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 برامج -وسائل     ـ 

 شبكات -تجهيزات  -

 معلومات -   .شبكات -

 
 

 موارد بشرية -

 ـ معارف

 ـ اجراءات

 

تجميع   - حيازة - 

 معالجة -تخزين   ـ

 نشر  -تنسيق   -

 

 تكنولوجيا المعلومات

Information 

technology 
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